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	1. Question(s) related to how individuals are represented in the ads
	Why do different people in the ads have a different emotion?
What makes the young man confused?
What is a relationship between breakup and choice of the product?
	Why did people from all walks of life use?
Why there only women in the group and men were alone?
What was the choice of participant age?
What conclusion can be made about the participant?
	Where do the participant of the ads so confidence?
What observation can be drawn from the people in the ad?
Why are that farm's boys portrayed as free rooming?

	Why are both characters, girls?
What conclusion can be drawn from the two girls?
Why is that the top girl is an American and the bottom girl is of Asian descent?


	2. Questions related to how groups and group behavior are represented in the ad
	Which conclusion can be reached about the people in the shopping mall and the restaurant? 
	What is the relationship between the boys and the products being advertised?
Why is that the shop attendant is surprised to see the boys enjoy 
	Why are characters in the ads being alone or in a group of mix sexes?
Why characters represent all people from all walks of life?

	Which conclusion can be made about the ethnic diversity?

	3. Questions related to how culture and cultural identity are represented (or not represented) in the ad
	How is culture being portrayed in the ads?
	How is culture being represented in this video?
	Why is a character in this ads are from the same culture?
	What stereotype portrayed romby American girl and Asian Girl

	4. How do the ads compare to each other?
	The ads either address the automobile products, for instance, the ads 2 and ads three are promoting the Volkswagen products. While ads 1 and ads four are related in because they are addressing security issues. Ads 1 address the home security by fostering house lock while the ads 4 addressing water security. 

	5. What overall observations might a social scientist be interested in studying concerning the themes present in these advertisements?

What might more significant questions about human interactions they ask?
	A social scientist will have an interest in how the ads treat people regarding gender and culture. Why is that women are given a negative role like that of mad girlfriend and why some races are associated with poverty and others negligence? They may also be interested to know if what is portrayed in the video is the reality of it is an exaggeration
The central question they may ask include 
· Why men and women react to emotions differently?
· Why does media promote the gender and racial stereotype? 
· How do men and women view themselves differently?
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Ad 1: https://www.youtube.com/watch?v=00nxl3tQjQc
Schlage Locks: Ex-Girlfriend (0:30) Video 
Feedback: Honestly, I can relate to this video, and I have more than where not just women take break hard but also men as well so the Schlage go hand and hand because some the people share a home together, so the video is authentic when you do not how the person is going to take breakups and rejects. ,” So the changing of the lock which is worth a slightly higher price tag to most individuals (and definitely, to this guy)"
Ad 2: https://www.youtube.com/watch?v=YFbiihfI-ag&amp;amp%3Bamp%3Bfeature=youtu.be%20
Volkswagen: The Uber Test Ride (1:54)  Video
Feedback:  The Hustle behind the wheel of Uber the I’ve seen this commercial and Volkwagon is using Uber to marked there new compact car which is very smart for cities and counties without a lot of transportation or limited transportation so a great to use the internet and social media to promote there product.
Ad 3: https://www.youtube.com/watch?v=h3z6sclsFdc&amp;amp%3Bamp%3Bfeature=youtu.be
Volkswagen TDI Clean Diesel: Mom (0:45)  Video
Feedback: I’ve seen this commercial previously and it really does not make sense to me I know Volkswagen is trying to promote diesel gas and how long you ride on a tank of gas, but I think is others ways to promote their product.
Ad 4: https://www.youtube.com/watch?v=ZxnhUHFVztw
 Colgate: Sinkchild (0:31) Video
Feedback: The quote " What you waste in 2 minutes is what she lives on for 2 days" this sums everything up for me we should be so bless to live in a country that have resource we have, it's very heart breaking to see the little looking for water.




